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Mission:

To create commercially attractive, competitive 
and innovative deployments and itineraries 
that optimize revenues, minimize costs and 
ÓÕÐÐÏÒÔ ÔÈÅ ÃÏÍÐÁÎÙȭÓ ÆÉÎÁÎÃÉÁÌ ÇÏÁÌÓ ÁÎÄ 
brand position .
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6-Year Growth in Trade
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Causes of port congestion

Deployment patterns
Fall deployments, expanding into 
summer

Length of voyages

7 day with weekend 
departures

10-day or longer open-jaw

Need for a consistent product in 
marketplace

Homeport options


